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ENGLISH VERSION

Instructions : (1) Marks of all questions are equal.
(2) Give answer of any four questions.

1 What i1s International Marketing ? Explain importance 17.5
and scope of International Marketing.

2 Explain : 17.5
(A) International Market segmentation.
(B) International Market entry strategies.

3  Explain product life cycle in International Trade. 17.5

4  Explain about product related decisions : 17.5
(A) Product design
(B) Product Branding.

5 State functions of International distribution channels. 17.5

6  Explain about International Distribution Logistics : 17.5
(A) Inventory Management

(B) Inventory Transportation.
7  State tools of International Marketing Promotion. 17.5

8 Explain promotion planning with reference International 17.5
Marketing :

(A) Sales Literature
(B) Trade Fairs.
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